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Major Shareholders

Major Shareholder #Shares % Shares
1. Mr.Chatchawe Vatanasuk 180,559,643 29.697
2. Mr.Thanutum Kiatphaibool 67,893,943 11.167
3. Thai NVDR Company Limited 18,922,828 3.112
4. Mr.Chanaphan Piriyaphan 14,968,700 2.462
5. Mr.Nuthajak Liengchayetz 13,000,000 2.138
6. Thai Life Insurance PCL 9,500,000 1.563
7. Mrs.Nantana Suwanparin (Mr.Chanit) 8,933,572 1.469
8. Mrs.Pinporn Tumtibcharoon 7,413,800 1.219
9. Mr. Wasin Dechkijvigrom 7,150,000 1.176
10.Mr. Chai Manopas 6,888,000 1.133

As of Mar 16, 2020

Total Shareholders 5,436
 Thai Shareholders 5,416
- Foreign Shareholders 20

% Shares of Minor Shareholders

(% Free float)

= 55.93%
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Our Business in 1Q2020
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TACC B2B business

B2B(Exclusive for 7-Eleven) ‘ . %}‘i
B

covers 3 segments in beverages P

Cold Beverage
Dispenser

="

Core Flavor : Espresso, Latte,

Milk Tea

Optional core : Hershey’s

=74 ¢ Seasonal Flavor : Strawberry
1. %774 Cookie&Cream, Aunchan

Honey Lemon, Melon Latte,

Brown Sugar Milk Tea

ﬁ 11,000++ outlets

Non Coffee Menu
@ All Café coffee corner

o

Hot Beverage
Dispenser

Core Flavor : Thai Milk Tea, Matcha Green Tea,
Lemon Ice Tea, Taiwan Milk Tea

Optional core : Fruit Yogurt

Seasonal Flavor : Raspberry, Mango Summer,
Blue Lychee, Salted Eggs, Unicorn and etc.

‘ | 7,300++ outlets ‘ | 637 outlets




1Q2020 B2B new Flavor

Drive category excitement via new news ‘ %3
1 Cold Beverage Dispenser 2 Non Coffee Menu @ All Café coffee corner
Core AU Core AUNYN
flavor Re-formulation flavor Signature Menu
Fusae'laneil
4th New
flavor flavor




B2C Business 1Q2020
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TACC B2C business

B2C(TACC own brand)

covers 9 segments in categori T ~ 4 - ~

RTD Beverage Stationary business

1 Instant Mix Beverage
Character business

Som-%%

Hilakkuma: SAN-X CO.,LTD.

TACC.

©SAN-X

AN )

4 )
5 Brand Representative

HERSHEY'S

FLAVOUR GENIUS™
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IT’s Ok ToBF. DTFFERENT]

Art Story
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TACC B2C business

License Business, B2C (Tacc own brand)

San-X Maa Ja Art Story

.0
l ESM‘«\
Hilakkuma: SAN X CO.,LTD.

= ©SAN-X

v

3

4% < 2 'i JAPY EveRY Dl\%

IT’S OK TO BE DIFFERENT

| ith A
5 years Contract : 2018-2022 2 years Contract : 2019-2021 ,eorbiora e Wb Brf Siory by
7 countries i_:errltory : 7 countries territory : commercialize their art work
CLMV + Thailand + Sing/ Mal CLMV + Thailand + Sing/ Mal  without as non profit CSR initiative 11
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0 Number of Licensee 61% 10% 10%

4% 4% 4%

e ‘I'ype of License

Merchandising Premium

Proportion of Character

17% 15%

0 Renew Contract 3 Licensees
e New Licensees 12




B2C Business
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B2C Business
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Leveraging B2C expertise to cafe business

BLACK
CANYON

COFFEE & EATERY
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MILK CHOCOLATE
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Thailand 350 outlets

Thailand 210 outlets

Brown Sugar
Bubbles
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B2C Business

\
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' CAFE

Junglé" ARABITIA
Café | CAFE
Thailand 210 outlets Thailand 14 outlets Thailand 3 outlets

Cambodia 10+ outlets

COFFEE & EATERY

135 outlets 350 outlets 236 outlets

Total ~ 1,086 outlets
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B2C business

Existing New
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= 1Q2020 Financial Figures

18



TACC 1Q2020 operation result : Sales Revenue

Million Baht
1
|
1,520 :
|
1,177 :
:
|
|
1
|
|
|

: 353

:
|
|

2016 2017 2018 2019 | 1Q2019

Growth from
1. All Café
2. B2B [Non 7-Eleven]

-7104%
Y-0-Y

328
%

1Q2020
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TACC 1Q2020 operation result : Net Profit

1Q2020 1. The _increase of gross mars_]in in
portion sale of products mix

12.76% from developed costing
2. Operation efficiency

2016 2017 2018 2019
%Net Profit Margin 8.60% 8.78% 5.50% 10.41%

million baht

159.18
+19%
Y-0-Y

112.47
101.83

71.30

42.64

35.83

2016 2017 2018 2019 1Q2019 1Q2020 20



: Gross Profit

TACC 1Q2020 operation result

crease was due to

easing

The gross margin
in otl ale fp oducts mix fr mth
ost of products.
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TACC 1Q2020 operation result :

Total Asset , Total Liability and Equity

Total Asset Total Liability Total Equity
(Million baht) (Million baht) (Million baht)
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. i . ¢
Financial Ratio LNTWN
=
2563 Q1. 2563 1) 2562
PadmanInAaay (Liquidity Ratio)
AT IBRNINAGAI/Current Ratio (L¥i/X) > 2 2.36 2.94
é’mwﬁmamwadaamguﬁa/Quiek Ratio (1%11) > 1 2.25 2.80
SzzlznmLﬁUﬂﬁLﬁﬁ&l/Average Collection Period (fu) 1ASAALNEN 45-75 76 71
Szzl:l,m’]‘ﬁ’lixﬂﬁ/Average Payment Period (fu) 1AIAALNAN cash-60 70 63
YUY RWALARE/Average Sale Period (%) <15 17 15
BadEIMUEAIANNEINIT LN15HINLS (Profitability Ratio)
8m 311N b3UUAW Gross Profit Margin (%) >30 % 33.57% 30.71 %
aamrinligns/ Net Profit Margin (%) >10.4 % 12.76% 10.41 %
EBITDA (%) >12 % 17.68% 14.37 %
H0HANDUUNUA DWW Return on Equity (%) > 18% 25.18% 23.44 %
OATINAABLLNUINNEWNINE/ Return on Assets (%) > 14% 16.01% 15.97%
BasdEMIATIZBlEUI18NI9N1581 (Financial Policy Ratio)
S NFIUA I asIUVDIN D8I Debt to Equity Ration (1¥i1) <10 " 0.68 0.47

* 11 2563 dnusuanasgumayfiesdy g mlvduniwduaznilifugns 19 au.

TACC’s Financial Ratio
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Dividend payment

(Baht per share)

0.14 0.18 0.13
— — — s “To pay Interim dividend
0.04 § § 0.04 § *Payment Date: 24 Apr 2020
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= 2020 Strategic Direction
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ROY Strategic Direction

Key Highlight

Address Health & Wellness Market trend with Organic Farming Tea

(]} H‘Mﬁ Tea &

A'l WAl A mnlut A RoANAKWAI
Cafe >

W e
VR 16 oz -
aWsnidons:Au |
AIUKI
LEYITVEL]
50%

KOWUNRA
100%

FLAVOUR GENIUS™

[imw
S:B:t
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Capture Revenue & Profit with upsize strategy

All

2 vb _ ’
s y &1 size

aﬂ-l;{l',lﬁ{?tll V)220z.

D All Cafe 22 oz.

Test market [1,500+1,300 outlets] in May 2020

Commercial nationwide in Sept 2020

suuldndu Uiy BIW:U19 wwudu  vuveatnazdu

*mwanissvomsisruy/nmwiddetonausaiiiiuiawrsuavinsiine All Cafe iidu
szg:aARd0 14 W.A. - 30 n.8. 2563 ' 27
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Topping Aloe Vera

Ty
5 £
]

Nationwide in June 2020

YWY visnadivess wthie yulandu yUVgIULINa: Budu YWD 1oasald owsmiu
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T.A.C. Consumer PCL

9/231-233 Ramkhamhaeng Road, 6 T.A.C.C.

Suanluang, Bangkok 10250

IR Contact:

Tel : +66-2-717-2898#77
Fax : +66-2-717-2899

Email : irdtacconsumer.com

www.tacconsumer.com
https://www.facebook.com/TACConsumer
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©SAN-X
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