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Our Major Shareholders

Shareholder #Shares ShZ)res Shareholder #Shares ShZ’res
1. Mr.Chatchawe Vatanasuk 101,956,025 16.769%| 111. Ms. Piyada Khunsongkiat 5,820,800 0.957%
2. Thai NVDR Company Limited 42,491,579 6.989% [(12. Miss Nichana Suwanparin 5,000,0000 0.822%
3. Mr.Thanutum Kiatphaibool 23,947,843 3.939%| |13. Mr. Chavis Suwanparin 5,000,000 0.822%
4. Ms.Pawenee Suwanmethanont 10,040,000 1.651% [14. Mr. Kasidi Suwanparin 5,000,000 0.822%
5. Mr.Nuthajak Liengchayetz 9,452,800 1.555% [15. Ms.Pinporn Tubtimcharoon 4,344,500 0.715%
6. Mr.Parinya Therawor 9,200,000 1.513% [16. Mrs.Chirapan Khotcharit Choosang 4,244,954 0.698%
7. Mrs.Nantana Suwanparin 8,933,572 1.469%| A17. Ms. Patcharamon Panchasrap 4,200,400 0.691%
8. Mr. Chanaphan Piriyaphan 8,000,000 1.316%| 18. Mr.Paitoon Panuthuwadeethorn 3,867,400, 0.559%
9. T.A.C.Consumer PCL (Treasury stock) 8,000,000 1.316% [19. Aioi Bangkok Insurance PCL 3,000,0000 0.493%
10.Mr. Chai Manopas 7,288,000 1.199% 20. Mrs. Nuchara Vayakornvichitr 2,988,600 0.491%
As of Aug 25, 2025
@@Wﬁ% Total Shareholders 13,262 ((_)\ ﬁ % 75.41%
h-l m M » Thai Shareholders 13,237 m h_l h_l Free float
*  Foreign Shareholders 25
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Cold Beverage

Hot Beverage

Dispenser Dispenser
Year B2B B2C
2022 93% 7%
2023 94% 6%
2024 93% 7%

Our Business

89%

B2B (7-Eleven)

11%

B2C (Non 7-Eleven)
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TACC B2B (7-Eleven)

-

Cold Beverage \
Dispenser

SRR 000 KOOI

e

Core Flavor : Espresso, Latte, Milk Tea
Seasonal Flavor : Apple Tea, Drinking Yogurt,
Oleang, Jasmine Green, Tea, Americano,

Lychee /

(11118
L1 14,200 outlets

Total 7-Eleven Y2025 = 15,945 outlets

(+700) From Y2024

Excluslve for 7-Eleven

Covers 3 Segments in Beverages

at All Café Coffee Corner

/2 Non-Coffee Menu

Taiwan Milk Tea
Optional Core : Fruit Yogurt
Seasonal Flavor : Pure Matcha

Core Flavor : Thai Milk Tea, Matcha Green Tea, Lemon Ice Tea,
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Hot Beverage
Dispenser
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2025 B2B (7-Eleven) New Flavor {TACC. 3"

Drive category excitement via new news
1 Cold Beverage Dispenser 2 Non-Coffee Menu at All Café Coffee Corner

/ Seasonal Flavors \ /Core Flavors \
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New Flavors

9 Jan 6 Mar 2 May 10 July 6 Nov
(Optional Core)
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2025 B2C Non 7-Eleven

Cold Beverage
Dispenser

-

Hot Beverage

Dispenser

)

89%

B2B (7-Eleven)
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COFF!E & !ATIRV

g BLACK CANYON

Thailand 300 outlets 2,230 outlets

(as of Y2025)
International 50 outlets (+870 from Y2024)
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TACC Y2025 Financial Highlight

Consolidated Performance

Sales Revenue

Al

2,399.27
Million Baht

‘t +22.80% Y-0-Y

(a) Higher sales of products in 7-Eleven
stores, supported by continuous
promotional activities throughout the
year.

(b) The sustained popularity of Thai tea and
green tea beverages among consumers.

(c) Increased sales from domestic
customers due to the expansion of key
customers’ retail networks and the
launch of new products jointly
developed with them.

GP Margin

D

32.13%

& -1.09 pt. Y-ov

This decline was attributable to higher
cost of sales.

Net Profit

=

298.86
Million Baht

‘t +22.70% Y-0-Y

The increase in total revenue during
the year, the Company’s effective
management of costs and operating
expenses, as well as the significant
reduction in expenses of the
subsidiary following the
discontinuation of its operations.
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TACC Y2025 Financial Position

Total Asset

s\

Salll i
1,322
Million Baht

f +8.36% y-0-y

Trade and other receivables / Other
Current Financial Assets

Total Liability
T
L y ]
../@\..
541
Million Baht

f +9.29% y-0-y

Trade and
other account payables

decade

Total Equity

780
Million Baht

f +7.73% y-0-y

Profit from the period
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Financial Ratio

Financial Ratio LA 1 2568 1 2567
2568

BAINEIMENINAADY (Liquidity Ratio)
DAINFIBRNINARSI/Current Ratio (1711) >2 2.25 2.27
é’@mfhuamwmaamguﬁa/Quick Ratio (1711) >1 1.98 2.06
Srpsafiuniilaan/Average Collection Period (314) LAIAALNDN 45-75 60 64
i:ﬂzL’Jm”ﬁ’]iwﬁ/Average Payment Period (’Jq'u) LATAGALNAN cash-60 62 66
izsl:nmmUﬁuﬁ’lLaﬁlﬂ/Average Sale Period (’Jvu) <20 25 19
ANINEIBUAAIAMNEINITA IWN1TWIAN LS (Profitability
Ratio)
5a3 N5/ Gross Profit Margin (%) > 30 % 32.17% 33.21%
631111 l3gnT/ Net Profit Margin (%) >11 % 12.41% 12.43%
EBITDA (%) > 15% 17.31% 17.09%
DATINAABLUNUA NV Return on Equity (%) >21% 37.64% 32.71%
BATINAABLUNUWINNFUNITNEG/ Return on Assets (%) > 15% 22.34% 19.65%
DMINAIMILATIEHWLEIUI8N19N15 (Financial Policy
Ratio)
é’mﬂmwﬁﬁu@iamumao@ﬁaﬁu/ Debt to Equity Ration (1¥i1) <1.0 0.68 0.66

ﬁ?;l] I(ﬂ HATNTINEATIEIBNINITLIUS gﬂum UHNHNAU
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7\rd

Dividend Payment Uracc )

decade @)
(Baht Per Share)
» 2a80.42 Dividend Yield (YTD) = 7.43%
. 5 Based on close price 5.35 Baht
w YTD as of 4/3/2026
N 18 *Awaiting AGM Approval on
H ﬁ 10/4/2026
2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
0.21
018 0.19 019 %29, 0.21%
0.17 ) 0.17 0.17
0.15
0.14 0.13
0.10
0.09
0.08 0.09 0.09
0.06
0.04 0.04

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Interim Year

Remark : Dividend Payment for period Jan 1- Dec 31, 2025 paid on May 6, 2026 at 0.21 baht per share
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TACC Strategy House

TACC Business Purpose & Vision

Vision : We are top 6 beverage focus* & wellness companies
Business Purpose : We commit to build compounding wellbeing quality value for sustainability across all

Mustwin 71 MustWin 2 MustWin 3 Mustwin 4 MustWin 5
Continue to build Ensure Sustainable Build Strong In-organic No. 1 Tea Brand
“Organization to Win” via Long-term Topline Growth Growth Love &
People Efficiency Return Growth TACC own Brand

Remark : Strategy House : Mckinsey & BCG
*Top 6 from revenue target Thailand beverage company



Build Strong
Topline Growth

Core Business
via Promotion

Channel Expansion
via Delivery Platform

7-ELEVEN
—=Delivery

Al
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Al Café
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YTD 2026 B2B 7-Eleven Growth Pillars

New Products
via New Launch
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6 Mar 2 May 10 July 6 Nov
(optional Core)
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Build Strong
Topline Growth

YTD 2026 Café Business

YTD 2026 MOU with BONCAFE

‘ONCAFE

- Hot vending 357 units

AaWlAVASElo
MSuGAtun v

BON CAFE 20 units

2,230 outlets
(as of Y2024)

(+870 from Y2024) 17




Build Strong
Topline Growth

YTD 2026 License Business

Domestic License

International License

e
X MRS
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Bellygom

- 2 BEARPLEASE
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YTD 2026 TACC Own Brand

ﬁ Shopee makro

Cambodia
nmbklgl
SHOP

win 6 oy
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TACC ESG Framework
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TACC’s SDGs Y2026

DEVELOPMENT GQALS

TACC’s ESG Projects since 2022 - Present

1

G

DECENT WORK AND
ECONOMIC GROWTH

GOOD HEALTH INDUSTRY, INNOVATION

AND WELL-BEING

GENDER
EQUALITY

DEGENT WORK AND 12 RESPONSIBLE 1 6 PEACE, JUSTICE

ECONOMIC GROWTH AND STRONG

INSTITUTIONS
°

CONSUMPTION
ANDPRODUCTION

20




YTD 2026 ESG Activities Yrace. @

( Solar Rooftop TACC’s Factory & OEM \

- }J’deL( . BENJAPHANPONG Co., Ltd.
2 Lald S vidn wyeiusned S1da

| v Sustainable
Packaging

decade g

CSR Activities

. SET
«-Learning

AhuAWEvEU
100%

on Nov 2025

Declare CAC, CAC Policy / CGR \
Checklist 2025

UPIRANAINA UIEMANRNINR 1IEMMNAWIINE ¥INRAYAUN NG uIERIeuHING
Nations! CG Commbttee National CG Committer Nathonal CG Committer National (G Committer Natinaal CG Committer

CAC

COLLECTIVE ACTION AGAINST
CORRUPTION
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decade

Vi R, mauguiad dat e
Vi

TAC.Consf_jmer PCL

—_— L Comuene L 208 i, o Towne — ‘
- s 3220




rd

ﬁ'l'.A.C.C. to
decade

Q&A

IR Contact :
Tel : +66-2-717-2898#77 T.A.C. Consumer PCL

9/231-233 Ramkhamhaeng Road,
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