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Our Major Shareholders

Shareholder #Shares
%

Shares

11. Ms. Piyada Khunsongkiat 5,820,800 0.957%

12. Miss Nichana Suwanparin 5,000,000 0.822%

13. Mr. Chavis Suwanparin 5,000,000 0.822%

14. Mr. Kasidi Suwanparin 5,000,000 0.822%

15. Ms.Pinporn Tubtimcharoon 4,344,500 0.715%

16. Mrs.Chirapan  Khotcharit Choosang 4,244,954 0.698%

17. Ms. Patcharamon Panchasrap 4,200,400 0.691%

18. Mr.Paitoon  Panuthuwadeethorn 3,867,400 0.559%

19. Aioi Bangkok Insurance PCL 3,000,000 0.493%

20. Mrs. Nuchara Vayakornvichitr 2,988,600 0.491%

Shareholder #Shares
%

Shares

1. Mr.Chatchawe Vatanasuk 101,956,025 16.769%

2. Thai NVDR Company Limited 42,491,579 6.989%

3. Mr.Thanutum Kiatphaibool 23,947,843 3.939%

4. Ms.Pawenee Suwanmethanont 10,040,000 1.651%

5. 9,452,800 1.555%

6. Mr.Parinya Therawor 9,200,000 1.513%

7. Mrs.Nantana Suwanparin 8,933,572 1.469%

8. Mr. Chanaphan Piriyaphan 8,000,000 1.316%

9. T.A.C.Consumer PCL (Treasury stock) 8,000,000 1.316%

10.Mr. Chai Manopas 7,288,000 1.199%

 As of Aug 25, 2025

  Total Shareholders 13,262 

• Thai Shareholders         13,237

• Foreign Shareholders                 25

75.41%
        Free float

Mr.Nuthajak Liengchayetz
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Our Business

Cold Beverage 

Dispenser
Hot Beverage 

Dispenser

Year B2B B2C

2022 93% 7%

2023 94% 6%

2024 93% 7%

91%
B2B (7-Eleven)

 

9%
B2C (Non 7-Eleven)
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TACC B2B (7-Eleven)

Covers 3 segments in Beverages

Exclusive for 7-Eleven 

Cold Beverage 

Dispenser1

Core Flavor : Espresso, Latte, Milk Tea 

Seasonal Flavor : Apple Tea, Drinking Yogurt, 

Oleang, Jasmine Green, Tea, Americano

2
Non-Coffee Menu 

at All Café coffee corner

Core Flavor : Thai Milk Tea, Matcha Green Tea, Lemon Ice Tea, 

Taiwan Milk Tea

Optional core : Fruit Yogurt

Seasonal Flavor : Pure Matcha

14,000 outlets (+1,000)

Total 7-Eleven 2Q2025  = 15,595 outlets

                                              (+165) From 1Q2025 

3
Hot Beverage

Dispenser  

12,050 outlets (+50) 343 outlets
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2Q2025 B2B (7-Eleven) New Flavor
Drive category excitement via new news

Cold Beverage Dispenser1

Seasonal Flavors

Non-Coffee Menu at All Café coffee corner2

Core Flavor

9 Jan 2 May6 Mar 10 July
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2Q2025 B2C Non 7-Eleven

91%
B2B (7-Eleven)

 

9%
B2C (Non 7-Eleven)
   

Cold Beverage 

Dispenser
Hot Beverage 

Dispenser



8

Expertise on Café Business

Thailand 300 outlets 1,700 outlets

(+200 from 1Q2025)International 50 outlets
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TACC 2Q2025 Financial Highlight

Consolidated Performance

(a) Sales of 2 seasonal products in this 

quarter in 7-Eleven stores.

(b) Continuous promotional campaigns to 

boost sales of 7-Eleven customers and the 

trend of Thai milk tea and matcha green 

tea in the consumers.

(c) Increased domestic customer sales due 

to launched new product with key 

customers and the expansion of key 

customers' store networks.

Sales Revenue

577.68
Million Baht

+16.07% Y-o-Y

An increase in net profit was driven by 

the Group’s revenue growth, effective 

operation expense management 

throughout the year, and a decrease of 

the subsidiary’s operating expenses 

from the ceasing operation.

Net Profit 

79.05
Million Baht

+15.66% Y-o-Y

This is because the increase in cost of 

sales has a higher portion than the 

increase in revenue. 

GP Margin

31.95%

-1.27% Y-o-Y



Cash flow from operation, Trade and 

other receivables and Inventories
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TACC 2Q2025 Financial Position 

Total Asset

1,285
Million Baht

Total Liability

522
Million Baht

Trade and 

Other account payables

Total Equity

763
Million Baht

Profit for the period

Consolidated Performance

+5.32% q-o-q +5.40% q-o-q +5.24% q-o-q



Financial Ratio
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สรุป โดยภาพรวมอตัราสว่นทางการเงนิอยูใ่นเกณฑท์ีก่ าหนด 



Dividend Payment  

(Baht per share)

Remark : Dividend Payment for period Jan 1- Jun 30, 2025 paid on Sep 5, 2025 at 0.21 baht per share

Dividend Yield = 8.13%
Base on close price 4.80 Baht

YTD as of 25/8/2025
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2025 Strategic Direction

Sustainable Growth to 2 Billion Business

3 Strategic Growth Pillars

Core Business 

Regeneration

• New trend & 

lifestyle

• Consumer 

Fragmentation

1 Partnership Ecosystem 

Collaboration

• Cost optimization

• Supply innovation & 

sustainability

32 TACC Own Brand 

Acceleration 

• New category

• New geography

3 Years Investment Plan (2025-2027)

Investment VentureTACC Factory

• Product line extension

15
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Core Business 

via Promotion

CAMBODIA

LAOS

123 outlets

( +7 from 1Q2025)

18 outlets

(+3 from 1Q2025)

Channel Expansion 

via Delivery Platform

6 Mar9 Jan

New Product 

via New Launch

2 May

Core Business 

Regeneration1 YTD 2025 B2B 7-Eleven Growth Pillars  

10 July

7 Aug 11 Sep
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Core Business 

Regeneration1 YTD 2025 Café Business

• Consumer Fragmentation

1,700 outlets

(+200 from 1Q2025)

Signature Menu Seasonal Menu 
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TACC Own Brand Acceleration2

Cambodia

Hot vending 340 units 

(+34 from 1Q2025)

YTD 2025 MOU with 
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TACC Own Brand Acceleration2
• New category

Thailand Coffee Fest 2025
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Domestic License International License

OHIGE no PON Bellygom

TACC Own Brand Acceleration2 YTD 2025 License Business



การขบัเคลื่อนธุรกจิเพือ่ความยัง่ยนื
ปรชัญาองคก์ร

Business Purpose
“การสรา้งคุณคา่ดา้นความเป็นอยูท่ีด่ใีหม้คีุณภาพมากยิง่ขึน้ เพือ่ความยัง่ยนืสูทุ่กดา้น”

กรอบและกลยุทธค์วามยัง่ยนืองคก์ร
บรหิารองคก์รสูค่วามเป็นเลศิ 
ตามหลกัธรรมาภบิาลโปรง่ใส 

ตามหลกัความยัง่ยนืตลอดหว่งโซ่คุณค่าของ 
TACC เพือ่สรา้งการเตบิโตทางเศรษฐกจิ

อยา่งยัง่ยนื

มุง่มัน่ต่อนโยบายคณุภาพ 
และความปลอดภยัของอาหาร โดยผลติเครือ่งดื่ม
และสนิคา้ทีม่คีุณภาพและปลอดภยั สอดคลอ้งกบั

ขอ้ก าหนดกฎหมาย และขอ้ก าหนดลกูคา้ 
ด าเนินงานอยา่งมจีรยิธรรม และพฒันาอยา่ง
ต่อเนื่องเพือ่คณุภาพชวีติ และสิง่แวดลอ้มทีด่ี

สรา้งชาว TACC+ 
โดยการสง่เสรมิสงัคมแหง่การเรยีนรู ้
เน้นแนวคดิแบบเตบิโต และสง่เสรมิให้

พนกังานในองคก์รตระหนกัในความยัง่ยนื
ทกุมติิ

องคป์ระกอบความยัง่ยนื

TACC ESG Framework

E S GTACC’s SDGs Y2025

21TACC’s ESG Projects since 2022 - Present



YTD 2025 ESG Activities

22

E S G
Solar Rooftop TACC’s Factory and OEM CSR Activities Declare CAC / AGM Checklist

91.6% 
of All TACC Employee
Target 100% in 
Q3/2025



Q&A
T.A.C. Consumer PCL

9/231-233 Ramkhamhaeng Road,

Suanluang, Bangkok 10250

www.tacconsumer.com
https://www.facebook.com/TACConsumer

IR Contact :

Tel : +66-2-717-2898#77
Email : ir@tacconsumer.com

23
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