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“To be a leading company in ASEAN offering beverages and
Lifestyle products to promote everyone’s well-being”.

“asnfusdndwindidermglunisasiassaiadasiiu |
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Major Shareholders

Rank Major Shareholders # Shares % Shares Overview As of 26/08/2016
1. wedad dmuge 178,895,143 29.42 Total 2,591
L. ) Shareholders

2. WNENYB9IH RTH IWyad 91,273,143 15.01

- . % Free float 49.59%
3. WeTia gesInunTung 26,888,572 4.42
4. wenlgand Besien 17,712,071 2.91
5. uNHTUTWUG Weeeiug 17,261,800 2.84 )

ca A o VD ni

6. wieloaang eanus 16,945,229 2.79 O Opportunity day
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https://www.set.or.th/set/oppdaybycompany.do?
7. 131 Inedseiudan arn (nvnw) 16,069,100 2.64 language=th&country=TH&searchBy=company&namePart=&sy
mbol=TACC&submit=

8. UIELNTT WNTINTIENA 14,708,771 2.42

9. wHIAR §IITUUNNAT 8,300,000 1.37

10, WNRUWeU YLANAgey 6,709,400 1.10 )



= Sales Revenue 1,177.02 MB %Growth 17.23%

= Net Profit 101.83 MB %Growth 49.86%




Key Milestones 2016
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= Our Business 2016+2017
= Financial Figures

Agenda




r-ELEVEN.

7-ELEVEN.

o

‘ Stationary
T T e
Bakery

| e

Retail Business 250,000-300,000 MB/year
with 5 key categories (excluding counter

services)
1) Stationary 2) Non-food 2 Fl e . -
3) Processed food 4) Beverage = Opportunities for Business extension -

5) Cosmetic with 7-Eleven

TACC is required to play as a key Outcome >> Establish additional pillars to
supporter/preferred supplier not only in strengthen TACC’s Business platform with

beverage 7-Eleven

We cannot be everything
to everyone...



2016 2017

{ i ELEVEH 7-ELEVEN.

I/_ m : Beverage
. /_ Beverage

2016
= Opportunities for Business
extension with 7-Eleven.

Cold Beverage
Outcome >> Establish additional L S
pillars to strengthen TACC’s Business
platform with 7-Eleven.



Non T -ELEVEN. 2016

Beverages
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Cambodia

Note: Beverage in all formats
(Liquid, Powder, Tablet, Can, Box, Bottle)



2017
2016
Beverages

Beverages | osane

y

Cambodia

Zenya RTD N Jump Start By Zenya
i Energy Drink




Key Factors Driving TACC’s Growth In 2016

Extra miles
2016

Character Business
(Cosmetics)

7-ELEVEN . 88%
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Non 7-ELEVEN.

12%
Mix
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TACC Portfolio

2016 + 2017

Non 7-ELEVEN.

R PRODUCTS

TACC Core Brands

1 zm\l‘Il 2888

RTD Green-TEA Powder Mix Beverage

TACC non-Core Brands

3 @ 4 \n

Instant Powder drink ]
Sha Sha & "Na Arun” Functional
Coffee

=
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ZENYA's Cambodia Story

= Population = 14.8 million
* YOUNG Adult = 4 million people 26.5%)

f fanpage 7 [ 1 Zenya Cambodia
facebook. As of 21 February 2017

Zenya
Cambodia
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Zenya Promotion
ZENY A

Poll

Chat Now Full of Health Benefits, Deliciously Good
for Youll!

Jeta

& 202,061 mugalamail
Tnas o

Compare Feb 2016 - 103,859 Fanpage .{5 202,061
increased by 100% 12
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TACC Portfolio

2016 + 2017
4 4 )
Non 7-ELEVE n® TACC Core Brands
1 o 2 2017
206 o@md 3
RTD Green TEA Powder Mix Beverage Efez;:’gz;

—

=v

14



Why Energy Drink Market?

Cambodia Non Alcoholic Beverage Market Cambodia Non Alcoholic Beverage Market

CSD and Energy Drink are the Leading Categories

in Cambodia market, in terms both sales volume and
consumption frequency

2015 showed a significant growth for Energy Drink
Categories, driven by consumption frequency

Energy Drink Monthly

</month 2014 market size Sales Volume Most Often Consume NA RTD Beverage
cases/mon — ;
3.000:000 Average Drinking Frequency (time/week) 2,100,000 . 50%
et 23.5% M 2014
Category 2014 2015 Growth Bl 2015
2,250,000 1,575,000 37.5%
CsD 3.12 2.14 |
1500600 Energy 258 2.97 1,050,000 25%
750,000 RTD Tea 1.54 1.86 |
525,000 12.5%
0 —_— Asian 1.38 1.38 |
s ; for age 15-30 years old, 0 0%
I CSD M Energy Drink [l Asian Ml RTD Tea month household income at least 150 usd 2014 2015 nergy Drink{ RTD Tea Asian Drink

. Reduce alcohol or : : .
Losing focused drunkenness Daily booster Thirst quenching
of food

Market size at Retail Selling Price ~ 10,000 MB 15



Key Players

Price: USS

1.Bacchus 0.62/CAN

2.Red Bull 0.50/CAN
0.62/CAN

3.Carabao 0.50/CAN

4.Sting 0.50/CAN

5.Samurai 0.50/CAN

16




Products Comparison

ENSURE SAME EFFFECTIVE BENEFITS

JUMP BACCHUS
START

1.BASE — v v

CAFFEINTE Points of Difference

- v v 1. Pomegranate
2.MULTIVITAMIN VITAMIN B3 v v
] 2. Green Tea

VITAMIN B6 v v

VITAMIN B12 v x 3. More of Ginseng
3.GINSENG GINSENG v v

4. Vitamin B12

4.GREEN TEA L THEANINE v x

17



Sawasdee

Distributor

Incremental revenue in Feb 2017
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Three Stone (Shanghai) Co., Ltd.
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Company Sales network & Operating product brand wall

OLDTOWN ﬂ' H‘ A‘ﬂ
E & % Ka.l.elnkul' as - -

& Sawasdee

Three stone has plentiful of product combination and sales network covering the whole country,

dedicate to the retail, e—commerce (B2B and B2C) to provide service to high—end customer,
In the future, we will expand to catering business to realize the integration of the three
sales network model: Our development of faith is introduction of high—quality imported
food to bring customers a better life of enthusiasm.

Currently, Three stone has dozens of international well-known high—end brand distributor lisences

and with hundreds of sub distributors in the main city. Three stone will continue to introduce

more imported products to business partner in Shanghai, Beijing, Guangzhou and the other.



Sawasdee Market T-Mall
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= Our Business 2016+2017

Agenda




TACC has been named as
Key Strategic Partner.

CPALL aasry b o

Jblo%uhou |oa‘ ’naao&lu 2559

?/'

O.5. AOU IGIUOS DN (U L,u)

We prosper together.

Remark: 7-Eleven Partner’s Classification: 1. Key Strategic Partner 2. Strategic Partner
4. Supplier

3. Partner

r-ELEVEN.

TACC has been a partner with

CP ALL PLC for over 13 years.
TACC was awarded “Partnership
Award 2013" in the category of
“"Best of Business Growth” from CP
ALL PLC.

TACC was one of CP ALL PLC’s key
strategic partners.

TACC was receive Exclusive
Contract from CP ALL PLC.

TACC was awarded "7-Eleven SME

Sustainable”

22



Counter Drinks:
1. Carbonated Beverage
2. Slurpee

3. Non Carbonated Beverage
- Cold

- Hot

4. All Café

23



TACC covers 3 segments of beverages

2016 + 2017

7-ELEVEN.

To increase consumption rate,
in store promotions are required
through out the year.

(

Cold Beverage
Dispenser

Core Flavor : Espresso,
Latte, Milk Tea
Seasonal Flavor : Thai black
coffee, Honey lemon etc.

Non Coffee Menu
@ All Café coffee corner

\

\

o

Hot Beverage
Dispenser

I Combo Set 1-2 times/year

24



New Business Update

Leveraging TACC’s strength
to capture new valued business
with Bakery Business

T
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Establish Health Related Beverage at All Cafe

Start on 10th November 2016

i «o A
Al Planok
| |

; Y

Café
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As of 2016, Hot Beverage Dispenser Performance

Placement
Total 438 units
**YTD Dec.

Cups Sold
**YTD Dec.

7-Eleven outside Gas Station

Without 3-in -1
72

N |

30-35

2016 Actual = 437 units
2017 Target = 312 units

Total = 750 units

7-Eleven in Gas station

With 3-in -1
365 units
10 Cups/store/day*

*Plan to relocate.

m WHY?

27



Hot Beverage Dispenser
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Obstacles : 1)Letter of Permission 2)House Registration 3) 3-in-1 rack in G-store

Solutions : a)Trying to gather the documents in full, b)Use the offtake of C-Store to challenge G-store to take the rack out.
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Leveraging TACC’s strength

to capture new valued business with Character Business.

Character Business

2016, covered 3 key categories
1) Stationary
2) Gift shop

3) Cosmetic

Sanrio Cosmetic Wide Wing Sanrio Merchandising dump bin
3,800 outlets 5,800 outlets

29



Character Business

Stationary * 8 1 Pencil bag

Cosmetic 8 3 Oil clear super film
Translucent loose powder

Cologne

Non Food 3 4 Coin Purse e -
Blindfolds | LA

MOKifty Wi,

Cosmetic bag

Suspension

What’s Next for 20172

30



Agenda

= Financial Figures




Sales Revenue

Million Baht

1,177
# Food H“Eﬁ : +17.23% :
B & =

i

¥ Bevera ge ] VS. y-0-y

Growth Drivers
1.Latte & All Café outlet expansion
 Latte : Number of stores

expanded from 5,000 to 6,500 \/

outlets or 30% more
* All Café : Number of stores
expanded to 4,000 outlets or 74%
2.Zenya RTD (Cambodia)
3.A Smile & Character Business

V. W N

s ............ 2 s S
013 2014
* TACC sold the processed foods business
to Happy Chef (Thailand) Co., Ltd. in
September 2013. Therefore, from 2014

onwards, TACC revenue has been from 32
Beverage only.



%Mix of TACC; Revenue, 2015 Vs 2016

17% Lk

2014 2015 2016

H 7-Eleven E Non 7-Eleven




million baht

2014

2015

101.8

2016

Growth Drivers
An increase of the Net Profit
was driven by @ the
increasing of gross margin
from higher sale and (b) the
control of expense within
the budget.

~ +49.86%

34



Gross Profit Margin (%)

28.4%

30.7%

.——

~8 30.4%

2014

2015

2016

%Selling and Administrative
Expenses to Net Sales




Total Liability

Total Asset
(Million baht)

(Million baht)

934
807 {73 278

\(ﬂ 197 192

+44.79%

283
4 9.9 %9 / /
=< < <] e
- " R
2014 2015 2016 2014 2015 2016

Equity
(Million baht)

615 656

\/(ﬂ +6.66%

7,0
= &
[

2014 2015 2016



TACC’s Ratio as of December 2016

a1 lulasnnail 2559 ansdunianisiiuagluinuniiuanz s

Financial Ratio L 7l 2559 7l 2558

DRIIFEIMENINAADY (Liquidity Ratio)

AAMFIBENINARSI/Current Ratio (1111/X) > 2 3.06 4.05
Svazaiunilads/Average Collection Period (34) LAIAALNBN 45-60 60.52 60.76
i:ﬂ:nm"ﬁﬁz%f:/Average Payment Period (fu) 1AIAALNaN cash-60 59.87 59.14
i:ﬂ:nmmUﬁuﬁﬂmﬁlﬂ/Average Sale Period (1) <15 8.95 10.12

DRI AIRLEAIANEINITAIUAIIRINLS (Profitability Ratio)

5@13’17?’11?‘11&%(5’%/ Gross Profit Margin (%) > 30% 30.40% 30.70%
5@13’17?’1"[5@171%/ Net Profit Margin (%) > 6.8% 8.60% 6.75%
EBITDA (%) > 9.5% 11.80% 9.48%
DAIINAARLLNUENARW Return on Equity (%) > 16% 16.02%* 16.23%
DATINAABLUNUWINNRUNINE/ Return on Assets (%) > 12% 11.70%* 12.20%

D AIIAINILATITAWLYUIUNIINITHW (Financial Policy Ratio)

panduniFudasInaIfna/ Debt to Equity Ration (1) <25 0.42 0.31




Business in 2017

2017

Growth = 10-15%
or more

7-ELEVEN. Non 7-ELEVEN.

Al

a;fer'




T.A.C. Consumer PCL www.tacconsumer.com
9/231-233 Ramkhamhaeng Road, https:/www.facebook.com/TACConsumer
Suanluang, Bangkok 10250

IR Contact : Panjaporn Roeksomboon
Tel : +66-2-717-2898#77

Fax : +66-2-717-2899
Email : ir@dtacconsumer.com
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