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VISION

“To be a leading company in ASEAN offering beverages and lifestyle products

to promote everyone’s well-being”

MISSION

TACC is committed to become a leading company offering beverages and lifestyle products, both
in B2B and B2C model focusing on CLC group of countries-Cambodia, Laos and China. We will solidify
our position as a leader by contributing 4 types of benefits as follows:

1. Benefits to customers, by creating high quality products with reasonable price to satisfy
consumers.

2. Benefits to trading partners, by emphasizing on sustainable and long term trading
relationships.

3. Benefits to the society, by taking part of improving community and society’s quality of lives
and the environment.

4. Benefit to organization, by providing satisfactory return to shareholders and compensation to
employees.

First Trade Date: 2 December 2015

Market for Alternative Investment



Major Shareholder __#Shares | % Shares_

. Mr.Chatchawe Vatanasuk

. Mr.Thanutum Kiatphaibool

. Thai Life Insurance PCL
Mr.Chanaphan Piriyaphan
Mr.Chanit Suwanparin
Mr.Nuthajak Liengchayetz
Mr.Petch Phaewphraikul

Mr Chaiyachet Sriwaleephan

Thai NVDR Company Limited
10. Mrs.Pinporn Tubtimjaroon
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Major Shareholders

179,914,143
64,590,843
19,385,000
15,027,000
14,888,572
14,500,000
12,267,771
10,822,210

8,593,412
7,631,700

29.591
10.459
3.188
2.472
2.449
2.385
2.018
1.780

1.413
1.255

As of 9 March 2018

Total Shareholders 5,178
Thai Shareholders 5,175
Foreign Shareholders 3

%o Shares in Minor Shareholders

(% Free float) = 52.52%
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%Mix between of B2B (OEM for 7-Eleven) & B2C (TACC’s Brand)

84% 16%
B2B (OEM for 7-Eleven) B2C (TACC’s Brands)
Counter Drinks: ° Vslim
1. Cold Beverage Dispenser * Character Business
2. All Café °* A Smile, Bakery
3. Hot Beverage Dispenser e Zenya

 Sawasdee

°* Na-Arun
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1. Cold Beverage Dispenser

2. All Cafeé
3. Hot Beverage Dispenser

Counter Drinks:




B2B (OEM for 7-Eleven) TACC,S Focus

2017

623 (OEM for 7-Eleven) TACC’s Products at 7-Eleveh

3 [ N C. Stationary
A. Counter Drink J.

1) Cold Beverage : |
Dispenser 3 J

2) All Café 4 ﬂ
3) Hot Beverage Semnio

Dispenser : mamyl B- Bakery [

D. Non Foo

=/

= 7-Eleven is a dominant CVS in Thailand with
over 10,000 outlets nationwide.

= TACC has covered 4 additional categories in
7-Eleven B, C, D, E) as one of TACC’s tools under

Risk Management strategy.



B2B (OEM for 7-Eleven)

A. Counter Drinks

4 Cold Beverage

Dispenser

Latte, Milk Tea

v coffee, Honey lemon
Hershey’s Freeze etc.

«
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Seasonal Flavor : Thai black

/

Non Coffee Menu
@ All Café coffee corner

Hot Beverage
Dispenser

TACC covers 3 segments in beverages

LQ3/17

la?.l!ﬁa
Tmﬁsmju

2017 = 618 units
-C Store =252
-G Store =366

+Q2/2018 =45



B2B (OEM for 7-Eleven)

-~

Easy Dip

Sour Cheese

Korea Spicy

Chocolate
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TACC’s Products at 7-Eleven

A. Counter Drinks

Hershey’s Freeze

2017 Highlights

MILK CHOCOLATE
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TACC’s Products at 7-Eleven

TACC’s Bakery: Leveraging TACC’s strength to capture

new valued business, Bakery Business.
/

\

Snowy Twist Donut

Price 15 Baht




TACC’s Products at 7-Eleven
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Post it Brand

“TACC Stationary”
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TACC’s Products at 7-Eleven

D. Non Food
7 Skus
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Hand Gel
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B2C (TACC’s Brands)

/ 2017

B2C (TACC’s Brands) Beverages

We focus on beverage mainly

because of our experience
for over 15 yrs.

PRODUCTS
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B2C (TACC’s Brands)

Real prizes from Zenya, you may be the next lucky one.
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Zenya vs Competitors B2C (Tacc’s Brands)

Zﬁf\'O Competitor Competitor #2
| #1 started to raid Cambodia
Market in 2H2017.

b

PRICE

Competitor
#2

WAR
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B2C (TACC’s Brands)

“TOTAL” Gas Station in Phnom Penh
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Sawasdee B2C (TAcC’s Brands)

Sawasdee Market T-Mall
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The MOU between TACC & Quanjian Group Co., LTD.
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QUANJIAN
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QUANJIAN UTACLC.
a fik

The Memorandum of Understanding (MOU)
for Cooperation Ceremony between
TA.C. Consumer PCL and Quanjian Group Co.Ltd.

Summary of MOU

Both parties agree to jointly run
research and development to
meet the foreseen demand

TACC will import and distribute
QJ’s products in Thailand and
Cambodia.

QJ will import and distribute
TACC’s products in China, Lao,
Myanmar and Vietnam.
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Key Milestones 2017-2018

< 2017 >
QUANJIAN
i fE2

AGM Checklist
2017

Innovation

Organization
2017

¥
L
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Agenda * Financial Figures
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Million Baht

/4-1%

VS. y-0-y

Sales Revenue

+8.90%

1,004.00

1,177.00

L

2015

VS. y-0-y

1,281.00

2016

|

2017
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2015 2016 2017
%Net Profit to Sales Revenue 6.75% 8.60% 8.72%

million baht

+10.45%

VS. y-0-y

A i
+50% 101.83

VS. y-0-y

2015 2016 2017
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Gross Profit Margin (%)

30.66%
2.66 23035% 30200,
2015 2016 2017

%Selling and Administrative

Expenses to total revenue

22.10%

20.00%
19.77%

2015 2016 2017
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Total Asset
(Million baht)

948 283
278 |
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Total Liability

(Million baht)

2016 2017 2015 2016 2017

Equity
(Million baht)
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2015 2016 2017
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TACC’s Ratio

a5l dasradhuninisiivaglunaeiuinncan (tnaief dvangiuil 2559)

Financial Ratio oL il 2560 il 2559
insishiusdninaaay (Liguidity Ratio
insgrusgn1nmaaad/Current Ratio (1vin/X) > 2 3.05 3.06
l-ﬁmswahuamwmaiaouuuL%'a/Quick Ratio (1vi1) > 1 2.83 2.91
seagnaLfuniiladen/Average Collection Period (5u) Asdiatnan 45-60 81 61
seaizandsevil/Average Payment Period (5u) LAsGinLnan cash-60 68 60
seaiganInadudiLadn/Average Sale Period (3u) <15 11 9
Basi1drunsnvaruzdiuisalunisuinna'ls (Profitability Ratio)
l-ffm'\ri'\"l,'sifuefu/ Gross Profit Margin (%) > 30% 30.22% 30.35%
Beasdlsgns/ Net Profit Margin (%) > 8.0% 8.72% 8.60%
FBITDA (%) > 10.0% 12.24% 11.80%
Beasnanauunuifianiu/ Return on Equity (%) > 16% 17.03% 16.02%
l-ﬁ“mswamammumnﬁum%wﬂ/ Return on Assets (%) > 11% 11.95% 11.70%
Ia‘n”m's'\ai'au"ims-\w'u‘iuu'\umems;ﬁu (Financial Policy Ratio)
l-ﬁ“mswahwﬁﬁuaiamumaacjﬁam”u/ Debt to Equity Ration (1vi1) <1.0 0.42 0.42
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2018 Direction
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TACC in 2018

CHARACTER
BUSINESS

=

: : OTHERS
BAKERY

BEVERAGE & MACHINE

©San-X

Ph? o

ROAD TO VISION . BSNESS

2020 |

We will be one of the leading lifestyle prosucts and beverage comapies in ASEAN which promptly delivers
cusiomer satisfaction and establishes mutual benefits and long lasting reiationship with all key stakeholders.




SWOT

2017

2018

7-Eleven
7-Eleven
(Beverage, Bakery)
Cambodia
Cambodia
Jan-June. (6 months)
China
China San X, Apr. onwards
(9 months)
Sugar Tax
Sugar Tax

Jan-Apr. (4 months)
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TACC in 2020

%Mix between of B2B (OEM for 7-Eleven) & B2C (TACC’s Brand)

Cambodia

a0
SML - v
Hilokkuma SAN-X CO.,LTD.
Representative

Agent of San-X
(Rilakkuma)

2015 2016 2017 2020

® 7-Eleven # TACC's Brand
32



Character Business

ap
ESM'(\
ﬁilqkkumq- SAN-X €O, . LTD.

é ingram Co., Ltd.

s
T.A.C.Cons[zjmer PCL.
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Character Business

Thailand sets world-beating pace of 26% growth in licensing
market THE NATION

business April 05, 2017 15:43
By The Mation

GROWTH IN Thailand's licensing market - 25.9 per cent in 2015 - was the fastest
in the world, and at Bt18 billion, it ranked 37th globally, according to the
International Licensing Industry Merchandisers' Association (LIMA)

For a brighter future, the country should develop its own unique stary for successfully accessing the global

licensing market, Lima said.

Charles Rictto, president of LIMA, the trade organisation for the global licensing business with over 1,100
members worldwide, said in a special lecture at the Bangkok International Digital Content Festival that

licensing is a powerful tool for marketing and makes people realise more about brands.

If successful, it will play a significant role in generating more income and strengthening customer's loyalty ta

the brands.

According to the global licensing market survey completed in 201 5, the market reached USS5251.7 billion, or

more than Bi8 trillion, making it a giant business in the warld.

Copyright owners rejoiced in collecting over $13.9 billion in fee and licensing rental income.

Some Fact about Licensing
business

Global market value

8 trillion THB
(8,000,000,000,000thb)

Thailand license market at
18 billion (18,000,000,000thb)

Thailand licensing market
Ranked # 37t" of the world

Fastest growth at 25.9% of the
world

Estimate License fee market
value (6%) at 1,080,000,000thb
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TACC’s official licensing agent for SEA & Sing/mal
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©2017 SAN-X CO. LTD. ALL RIGHTS RESERVED.
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TACC is a San-X’s licensing agent
who provides professional and
effective development and support of
character licensing in the territories of
Thailand, Cambodia, Myanmar, Laos,
Vietnam, Singapore and Malaysia.

We will explore licensing opportunities
in order to build and expand our
business for various, high-quality and
unique merchandising opportunities.
As we wish to meet the needs and to
maximize the potential of each
property we represent to our licensees
and the licensor.

Being a partner with TACC, together
we will grow successfully!
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Rilakkuma*®

q-a‘i"):l (i'SLm

Sumikko gurachi

Lo Xudto.
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Kamonohashikama 38



22 Licensee list such as:

= Asia Marketing Corporation Co., Ltd.
(Cosmetics)

= Bearron Gift Co., Ltd Stationary

= Bluelight Industrial Co., Ltd. (Luggaage)
= Carrot Taniya Co., Ltd. Home Décor &
Textiles)

= Gift Land Co., Ltd. Gift Products &
Stationary)

= Papa Childrenwear 2013)Co., Ltd (Baby
Accessory)

= Hawley & Hazel Chemical Co, Singapore
(Premium Promotion item,

Character Business

- Ocean Toys Ltd. Toys&Home Products)
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Character Business

Sumikh0 gurasni® ,,:::0 e S Atk Finad For apoeonad
— } Lt erves - Thal Chamnan Becdding Co Ld,

Sannge e abeniain

SumitkOgurathi® 1

Herrc Bedding set [Bedibhest | Pilow case | Baliter case |
Froduct noc BHIO1D
Status o Tl Finsl
Final Sarngile Subsmission:

| © T &

Front uoo Back sde Front saso Back e

Fana [

B fewl

immik ke Guraski Final for

Avvwee | CARROT TANTY A COLLTD.
bem: Key chain

bt o GEGNRANA

s 1t Fisall

wal Samphe Subenision

Rilabharna Final for approval
Licerses - Wind Design

e : Scat Belt Cover
Produact o - RKANS.A2
Saatus : 15t Final

Firal Sampie Subimiskn

Hangtag front Hangtag back
- s

Semti
parain
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B2B (OEM for 7-Eleven)

A. Counter Drinks B. Bakery

Sl Cold Beverage Dispenser

TACC’s Bakery

Q1/2018 Snowy Twist Donut

Strawberry

5ﬁi.¢m
(a smile )

IZFALE ©
SNOWY TWIST DONUT
STRAWBERRY
alus3 lodnn3ad
LIMITED EDITION
L—
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| i Price 15 Baht
== : On shelf 5 February 2018
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T.A.C. Consumer PCL
9/231-233 Ramkhamhaeng Road,
Suanluang, Bangkok 10250

IR Contact : Panjaporn Roeksomboon
Tel : +66-2-717-2898#77

Fax : +66-2-717-2899

Email : irQtacconsumer.com

www.tacconsumer.com
https://www.facebook.com/TACConsumer
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